School Marketing Manual for the Digital Age (3" Edition)

The internet provides so many school marketing opportunities that are:

e very contemporary

e popular with a significant and ever-increasing number of our school
community

e ever-growing in possibilities

e often inexpensive or free

e fun!

The modern school needs to be actively involved with many of these internet
opportunities, otherwise they will unnecessarily fall behind the interest level and
communication methods of an ever-growing number of our students, staff and their
families — with what could be serious ramifications for all concerned.

The CHALLENGE has been issued!
Headings

Website

Website Management Software Sample
RSS Feeds

SEOs

Blogs

Emails

e/i-Newsletters and e/i-Flyers
Social Networking Websites
Video Uploads

Chat Rooms

Skype

http://marketschools.com/
© School Marketing Australia Pty Ltd, 2010




School Marketing Manual for the Digital Age (3" Edition)

The school website is one of the most important forms of marketing the school.
It is often where school information is initially found, especially by families new to the
area.

The website is often one of the first places that potential families, students and potential
staff get an overall feel and basic appreciation of the potential for their involvement in
School life.

Creating a Website - Background

Investigation in this area is critical.

The school will need expertise to create and then continually update a good website.

The initial construction of the website may come from school IT staff or other staff, systemic
IT specialists, parents with special IT skills or from outside commercial consultants.

The continual updating would best be done within the School. In-servicing staff for making
these updates would be money well spent.

An option, | have found very beneficial, follows.

Management Software

Another option is to have the website embedded in to management software which allows for
management of the site. This takes the site beyond the static and into the realm of continual
fluid development — Web 2.0.

The expense of this option is not considerable and with negotiation within the field a
reasonable monthly cost would be expected. | would suggest speaking with trusted others in
deciding on the businesses offering this support.

(See “Website Management Software Sample’ in this chapter for a specific example.)
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This software allows for various detailed reports of website usage. It could include:

the whereabouts in the world of visitors to your site

number of webpages they visited

the content viewed from webpages and applications they visited
where they entered and exited the website

e who is exploring your site, through IP (Internet Protocol) addresses
e the browsers they used to link to your website

e any commercial activities you may have as part of your website, etc.

This allows for the non-IT expert to update the website regularly, from uploading photos,
literature items, to adding webpages, blogs, galleries of photos and videos, etc.

There are numerous other capacities depending on the management software. See the right
hand columns in the screenshots below for details available though the management software
| use.

Always Interactive supplies my management software. Three such samples of my website’s
details are included and shown below at: http://www.alwaysinteractive.com/

Reproduction of all ‘Always Interactive’ web-screens in this e-book reproduced with
permission of Always Interactive at http://www.alwaysinteractive.com/.

Geographic Locations and Viewing Numbers - below
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Target Audiences

The website is also where more and more students and parents will continually visit
throughout their time in the school.

School Marketing Managers and key school staff should use the website for interaction
between the various stakeholders within the school e.g. their students, potential students,
staff, families and other interested people including parishioners.

Regularly updated bulletin boards and newsletters, upcoming liturgical and social events, St
Vincent de Paul and other charitable needs and requests, photo and video galleries of school
activities, etc, are needed.

Website Examples
To view good school websites, for ideas for your own school’s website, just go to your
browser and type in such words as: ‘outstanding school websites’, ‘school websites’, ‘best

school websites’, etc. There are so many good examples out there.

You may also visit various school websites, system-level office websites and diocesan
websites for both ideas and for key personnel.
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Below are three good examples. St Joseph’s Hunters Hill and Brisbane Catholic Education
sites see the News as central to their homepage. Another couple of similar sites worth
viewing are the Loreto Toorak site at: http://www.loretotoorak.vic.edu.au/home/ and Aquinas

College, Southport http://www.aquinas.gld.edu.au/

The following is reproduced with permission of St Joseph’s College, Hunters Hill and may be

found at: http://www.joeys.org/index.cfm

Contact Us | Forms | Employment | Joe

StJoseph’s College

Hunters Hill, NSW

ABOUT US ENROLMENTS SCHOOL LIFE SPORT & CO-CURRICULAR COLLEGE COMMUNITY NEWS, PUBLICATIONS & EVENTS COLO OUTDOOR

To be part of the Joeys family ‘@"*
1s truly a gift for life! P
The spirit of St Joseph’s College is, undoubtedly, unigue.

The college is a Catholic secondary day and boarding school for boys, with a rich mix of
country, city and international students living and learning together.

r News, Publications and

The BCE homepage is produced with permission of Brisbane Catholic Education and is
found at: http://www.bne.catholic.edu.au/
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Teaching Challenging Transforming

—
?’ | Catholic Education, Archdiocese of Brisbane [ search

Information about...

= Brisbane Catholic

Education
= Religious Education

& Curriculum
= Student support
= Policies Latest news
= Preparatory year Mother Teresa Primary School to open in Ormeau
= New schools ORMEAU, on the northern end of the Gold Coast, will welcome a new Catholic primary school in

s y 2011.

= Archdiocese of Brisbane Read miote... creation,

we care...

Twins and triplets settle into school life

5 . STAFF at StMary's College, Maryborough, had to take a second glance on the first day of school as
Quick connections... five sets of twins started in Year 8.

Read more...

= Term dates

Another often used style for homepages emphasizes detail. It is very important that it is
presented in an attractive, clear and succinct format. A good example of an archdiocesan
website is included with permission from the Archdiocese of Brisbane and found at
http://bne.catholic.net.au/asp/index.asp

= | Catholic Archdiocese of Brisbane: Home l |

T

The Roman Catholic
ARCHDIOCESE OF BRISBANE

— 3

Organisation - News & Events - Vision & Priorities

Contacts | Feedback | Sitemap | Search

[

We Welcome You

Kaneznther ne

In this video | vou hand
Archbishop John
Bathersby welcomes
you to our website,

identifiesits key  EEEELUIEE R | VIR ¢ 0 S SRl ——al 00000000000 | e
features and "
encourages 5 7 - 10 July 2010
participation in the Falth 2 : Brisbane ™~
Catholic community. aith and y - veryday < 2
Spirituality { Catholic Life Registrations
| S Now Open

_Play video

v
View the transcript
About the archbishop

About the Archdiocese
of Brisbane

"

View Website

Quick Connections

Pray 2010
Pray 2010 &7

Maijor prayer gathering
ayeras

http://marketschools.com/
© School Marketing Australia Pty Ltd, 2010



http://bne.catholic.net.au/asp/index.asp

School Marketing Manual for the Digital Age (3" Edition)

Another good example follows and is reproduced with permission of Saint Ignatius College,
Riverview http://www.riverview.nsw.edu.au/

1
»\%ﬁ SAINT IeNATIUS’ COLLEGE, RIVERVIEW
R e e

=\

About Riverview | Enrolment | Curriculum | Co-Curricutum | Boarding | Religious Formation | Pastoral | Development Office | Community | Staff Services

& contactUs [ publications

e e
®s Employment  &ss Enrolment

Search Riverview

Search the Riverview website. Enter
| your criteria below and hit ‘Go’

[searen.. [ 6o |

Prospectus

Download the

2008 Annual Report Blographies

About Jesuit Education 2008 Annual Report Headmaster | Rector

News / Updates Community Links

“ OlU City Breakfast Forum 30 March FOR STUDENTS

NEWS

i Learning Mastery - 22 & 24 February
FOR FACULTY AND STAFF

[
|
[ Invitation to 'Beyond Ricci
|
|

- — — ™, Past Parents' Mass & Lunch 22 Feb 2010 FOR PARENTS
G ,’, 3 oy ,A»C [™ Bikes for Bathurst Island FOR ALUMNI (O1U)
\ SV VL) r & ] 7 7 o
’]/LULVLJ&ZleL ﬁ h(; [ Twilight Picnic in Rose Garden RIVERVIEW COMMUNITY PORTAL

DONATIONS AND EVENT PAYMENTS

Term Dates | Contact Us | Career Opportunities | Site Map | Donations and Event Payments | Viewpoint Archives | Site Maintenance

Website Inclusions

Many good ideas can be gained from exploring the World Wide Web (WWW or Web or
Internet) and noting characteristics that may be included on your website.

This exploration would be relevant both for those about to create a website and those who are
/ will be doing the updating.
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Homepage

The homepage is the most important page to get correct. It is the page the viewer normally
reaches on their initial search. First impressions are critical.

The appearance needs to be in-line with the school’s selected branding styles:

colors
photos (for ease of acquiring and using professional images, check out such sites as:
istockphoto (http://www.istockphoto.com/index.php) and crestock.com

(http://www.crestock.com/). These sites provide professional standard images at
relatively inexpensive rates. You buy royalty-free images which you can then use on
your website. You may, however, have good professional ones done for you. These
photos need to be professionally presented. Don’t skimp on costs here.)

logo

motto or catchphrase

selected key words and key phrases

good graphics

clear, directing toolbar/s and other links

attention grabbing inclusions e.g.

o news updates
o upcoming events
o webpages on your website listed

School - Parish Weblinks

Another good sample of a homepage is included with permission from The Catholic Parish of
Southport and shown here and found at: http://scp.org.au/.

Religious schools should have weblinks with their parish/es.

This allows for visitors to the church website to see the schools within the parish.
It also allows for visitors to the school website to see links with their parish.

Both groups would benefit from this obviously stated link.
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